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Unique Skills

Now in its 28" year, Premiere is a boutique
digital eCommerce agency focused on revenue
growth.

Search Engine Optimization

Email Marketing
Google PPC / Paid Social
Influencer Marketing

Amazon Marketing

Social Media Audience Analysis
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Google Analytics ®Social Media ® SEO ®PPC / Paid Social ® Amazon B Email ®Influencer Market
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The Pressure is On!

You need to grow followers and more sales.

Your marketing team, or current agency, thinks that hiring social media influencers
will help them accomplish both.

You've reached critical mass, you have to get bigger,
and you don't know how...
you need more tools in the toolshed.

You need a win.
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Approve an event-
driven contest and pick
a launch date

Review psychographic
analysis for target market &
customers

Define your idea of success
(sales, followers, brand
awareness, engagement)

Review & select identified
influencers who align with
your customer profile



Goals for the Event

» Grow your brand’s Instagram following S—— Bongn- @
* Drive engagement to desired audiences TP ol —tt ]
» Elevate the brand and encourage conversations - ¢ v -

* Monetize & measure contest sweep,
earned media value, & attributable sales

 Develop ongoing Influencer relationships \

» Build contest model framework and leverage for future campaigns N N A :

............

" - L R
o\“~ b-‘\-‘mm
M e dl i RSt ]

® eV imanaed Vs [phre s

et il o

o vy W wowaw w T

~ PREMIERE #ees¢
CREATIVE

premierecreative.com



Types of Influencers

* Micro-Influencers (5,000 — 20,000 followers)
 IT Guy/Girl (25,000 — 80,000 followers)

* Trendsetters (700K+ followers)

 Celebrity (TMM+ followers)

premierecreative.com
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Event-Dnven Tactics

* Discount

» Contests

» Competitions

» Give Aways

* Charity : e e

 Celebrations VN A \,‘\\ - ,
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Set Influencer Cntenia

Dovetale

» Gender Composition
* Age Ranges

» How often Promote zQ k | ear
* % Engagement

* % Bots

 (Geographic breakdown

* Number of followers
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Sort Data
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What \We Need to Accomplish

* Phase 1 - Send Outreach Emails
* Phase 2 — Email with Competition Detalls

 Phase 3 — Contract Finalization
 Phase 4 — Send them the Product + Submission + Details/Photo Guide.
 Phase 5 — Review and Finalize Pictures - S

* Phase 6 — Posting Confirmation
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* Phase 7 — Analytics + Future Tie-ups o
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How Many Influencers??

* Identify: 250
» Target: 100

* Negotiate: 50
 Sign: 25
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Payscale

» Have a Total Budget

* Don't go beyond; work harder

 Offer 1!

 Micro-Influencers: Free Product up to $50
* IT Guy/Girl: Up to $300

* Trendsetters: Up to $500

» Celebrity: Nogo

premierecreative.com
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Agents vs. No Agents

* Professional representation
* Legal contracts

* Higher pricing

 Better responses

* Protecting their client

* Financially motivated
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Content and Text
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» Eaming a status of influencer requires hard work and tremendous effort
* They know their followers

* Their followers trust them and want to see solid content

* Their language is best — create the content and messaging

* Photographer?

* Thelr followers trust them, not you
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Connecting with Influencers

* Emall

* Direct Message (DM) on Instagram / Facebook / Twitter
* Website

* LinkedIn

* Agent

 Be Relentless
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Contract

* Ownership

* Payment Temms
» Deadlines

* Payment Timeline

* Ad Language

* Creative Control
» Tagged with @
» Hashtags

* #Ad

premierecreative.com
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Photo-shoot

* Be confident, natural, and relaxed!
» Lighting: Indoor vs. Outdoor

» Background

 Multiple photos

* 1/3 grd

* No Flash

* Don't mess with exposure

» Crop photo

premierecreative.com
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Creative Approval

* Don't be afraid to provide feedback
» Don't over AD the project — you hired them for a reason
* Pre-screen text

» Aggregate photography

* Review as a group
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Event Schedule Release Timing

» Release 3 posts per day August 2018
» Consolidate eventinto 7 to 10 days
! J ) 4
 Release at different times/day
» Use different levels of influencers s ' ’ ) . w .
» Post lunch time (11am-1pm) T - TR T TR R S
. 13 1) 4 13 ] | 1) ]
» Post Evenings (7-9pm) SR s i mawew —— on———
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Boosting Posts

» Facebook choking rubber band
« $25 to $500/post
* Pre-built Dataset

 24-hours only

premierecreative.com
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HOW TO BOOST A POST
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Tracking Codes
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Measunng Your Results

 |Influencers activated
* VVolume of Influencer Posts and Stories

e Influencer Cumulative Reach

* |Influencer Cumulative Likes
* |Influencer Cumulative Comments / Entries

* Influencer Campaign % Rate of Engagement

» Brand’'s Campaign Posts and Re-posts / Likes

 Brand's Campaign Posts and Re-posts /Comments / Entries

premierecreative.com

Volume of Influencer Posts and Stores
Influencer Cumulative Reach 1,460,713
Influencer Cumulative Likoes 117,627
Inflluencer Cumulative Comments / Entries 19,5668
Influencer Campaign % Rate of Engagement 12.89%
SZ Contest Posts - Commenta’Entries 11,783
SZ Contest Posts - Likes/ Views 18,255
Y
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